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| do ok woce

@ | make lists (movies, things underrated, overrated...
basically for everything)

® | eat fruits (| am obsessed with them)
® | make collages
® | make scrapbooks (only when | am travelling)

@ | take photos of old people, this page is for them
@oldpeopleareunderrated

® Make short movies



http://www.instagram.com/oldpeopleareunderrated

For me, It starts

B

with a photo_...




¢ Lieax:0TAC

S e ¢ ¥\ Ce © Social Media Management

ae a C : 2020 / Current

OTACI is a international lifestyle cosmetic
brand with a heritage. Le Koko Collectif is
both creative and social media agency of the
brand.

| was in responsible brand’s creative and
strategic positioning. This includes brand’s
tone of voice for the social media, art
direction, content creation...

< otacibitkisel

1.495 415K 103

Posts Followers Following

OTACI

Yeni nesil sifa.

60 yili askin eczacilik deneyimimizle,

her gun dogadan ilham aliyoruz.

www.otaci.com

Followed by hihohoconcept, otaciusa and 8 others
See Translation

View Shop
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Represented by Le Koko Collectif



OTACI is a family business, we have created that tells the story of
the family and brand. Also | was responsible of art direction for the
seasonal photoshoots. We’ve created post and story series; to
show the products in a new way, “how to” vides, lifestyle tips etc.

Of course we considered and shaped each content in responding

to the marketing needs of the brands.

L8 = liked by nadirkongel &nd 261 others

otacibitkisel Saglar niza llci géster 2! igerig nde
antimikohiyel ve kepek orizyici duvar sarmagide
czune ek clarak ¢inkanun da bulundugu 3itk:.,
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a. BB Liked by nozersoy ard 1.095 others
otacibitkisel Ozel olarak harmanlarmis adagay
archc, niberive, de‘ne, kekik, avanta, melisa, mersin,
nane, sigla ve tbbi paoatyanin ormani... (o «
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Niyasl Kurtsen 1925 yviinda dagda
Istantial Univsrsiles Xezac ik halwmonyg bibiedl
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LW= likad by nadirkongel &nd 261 others
otacibitkisel Saglar niza lici géster 2! igerlg nde
antimik-ohiyel ve kepek orisyici duvar sarmagide
czune ek clarak ¢inkanun da bulundugu 3itk:.,
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Posts
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Follow
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«im otacibitkisel

OTACI

O
®QYV N

35.929 views - Liked by aysekocal_ and nadirkongel

otacibitkisel Gulun enerjisi gunltk rutininizin bir
parcasi olsun! Otaci Gul Kuru serisiyle arinin,
canlanin, nemlenin ve ferahlayin. Simdi... more

h G O

Represented by Le Koko Collectif


https://www.instagram.com/p/CG1yl4tjNQe/
https://www.instagram.com/p/CFtpZ8eDzJQ/

¢ Lie at:YARGIC

S e ¢ ¥\ C e . Social Media Management

aeq(‘: 2019 /2020

YARGICI is a international lifestyle fashion brand. Le Koko
Collectif created all of the visuals for the AW 19/20 season
communication including the campaign, look book and
social media content photos. | took a part during each.

| was in responsible of brand’s communication on social
media during FW 18/19 season. The collection was
iInspired by Japanese Zen culture so we shaped every
detail according to the story. the Creating a tone of voice
for the social media, art direction, content creation...

yargici_tr & v —
3.334 422B 42
Gonderiler  Takipgi Takip

Yargici

Merak duygusundan aldigimiz ilhamla!
#KendineYolculuk

WWw.yargici.com

Cevirisine Bak

Duzenle Tamtimlar lletisim
One Cikan Odaklan  Haftanin Ke... Rituel Wabi-!

Represented by Le Koko Collectif



We’ve created post and story series for each day of the week and
named them to tell the story of the season... Like: “how to” vides, |
fashion and lifestyle tips, backstage stories etc. < yargici_tr @

Of course we considered and shaped each content in responding
to the marketing needs of the brands.

! black /

WARBI - SAEI TIPS

The dramatic effect cf Dleck (0 the Interior
roates a magical atmosaheno

Represented by Le Koko Collectif


https://www.instagram.com/yargici_tr/

¢ Lie a : UNILEVER/ Dear Me Tea

S e ¢ ¥\ C € . Social Media Management

8(0('3 2020

Dear Me is a lifestyle tea brand with a
customization option created by Le Koko Collectif.

The brand targets white-collar and focuses on
wellbeing. | was responsible of the brand launch
iIncluding strategy, art direction for the product
photoshoot, social media management of the
brand and content creation.

...........

t ”.

dearmeteatr €
21 419 0
Posts Followers Following

Dear Me

Tea Moments. #BenimleBaslar
dearmetea.com.tr/
See Translation

Edit Profile Promotions Email

* ) ©

New Cleanse Protect
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Represented by Le Koko Collectif



https://www.instagram.com/dearmeteatr/

We’ve started with the brand’s philosophy. Created series of posts and stories focuses
on the motto of the brand: STOP.STEEP.SIP - ensuring the assets reflect the identity.

This research bar stands for the questions brand’s target should ask themselves during
their tea steep like “when did you switched of your phone before it dies?”

=) o e

) ) < WARMLETEATR < WARMETEATR
< W ARMLECTEATR POS‘tS POS‘lS
Posts
dearmeteatr dearmeteatr
dearmeteatr
”,?Z Bugun nasi lsin?
#benimlebasiar
f.-‘.n.{b.-.ﬁ“'.\é».'-.k,s:.f..a;».~L..<s.ei-i Fotord!
l T l ° 5
®QV = | - .
Share Highlight More
m Q #@ QO )

Represented by Le Koko Collectif


https://www.instagram.com/p/B-Omz5plslI/
https://www.instagram.com/p/B-OmdRrFjcR/
https://www.instagram.com/p/B-g0DXslPwx/

¢ Lie ak: sanavizia

S e ¢ ¥\ C € @ Social Media Management $ sanayi313

Hlﬂ 706 91,7K 0
- Post Foll Followi
82 Qc : 2018/2019 I OSIS QlOWwWers onowing
i e
Followed by serendal, altintas_umut and 73 others

Following v Message Contact v

i :f‘ > OPEN BALL BLA
it ‘ U]

KITCHEN ARCHITECTS SERIES #313PEOPLE BLACK

SANAYI1313 is a international high-profile international
brand. The place itself has a reputation as “industrial
revolution” which is composed of a gallery of furniture,
home & fashion accessories and a restaurant occupy the
ground floor within different corners.

| was responsible of this multi-disciplinary brand’s
communication on social media. Creating a tone of voice
for the social media, art direction, content creation...

Represented by Le Koko Collectif


https://www.instagram.com/sanayi313/

Il we created the visual and verbal tone of voice on social media for Sanayi313, We’ve worked very
intensely. Some examples of my work a photo taken by me for the store and cafe section of the
brand (1) and a motion that | created for a holiday announcement (2)

¢ SANAYI313
Posts

IH sanayi313
Sanayi313

PAPER is the printed annual magazine of the the brand. We have created of a template for each
section. Video editing by me (3).

N Posts SN Posts N

IJI] sanayi313 Iﬂ sanayi313 o !ﬂ sanayi313
Sanayi313

Sanayi313 Sanayi313

“BECOMING A SBIRIST
DRCHESTRABY THEMIME

20 YEARSHLD MEANS
GOCOBYE TOMEHAPPY FAM
L]

A
r.‘, S;' P
4
4

Qv N

@3 - Liked by ozanalcin and 352 others

~ Qv [ Qv N sanayi313 A Primer: Coffee! Monday Mornings at
#) - Liked by ozanalcin and 352 others #) - Liked by ozanalcin and 352 others #Sanayi313Kitchen #Sanayi313 #Sanayi313Picks
. — s I — sanayi313 A Primer: Coffee! Monday Mornings at sanayi313 A Primer: Coffee! Monday Mornings at \ 7 - .
#Sanayi313Kitchen #Sanayi313 #Sanayi313Picks #Sanayi313Kitchen #Sanayi313 #Sanayi313Picks #Sanayi313Kitchen #Sanayi313 #Sanayi313Picks view 1 comment
h Q > h Q O h Q e N Q O

(A 25 i o e €

Represented by Le Koko Collectif







c Lieak:omac

Se ¢\l Ce : Artdirection + Still-life styling

Ye a € : 2020

Photographer Mustafa Nurdogdu / Videographer Cemre Okyay / Represented by Le Koko Collectif



¢ Lie a<:oT1AciLab by OTACH

Se ¢ v Ce : Creative + Art direction + Still-life styling

3eo(‘:2020

Photographer Mustafa Nurdogdu / Videographer Cemre Okyay / Represented by Le Koko Collectif



clie at: Sneaks Up

SecviCe: Campaign idea + Creative + Art direction

Yeal: o020

SNEAKS UP is Istanbul based a new generation sports
department store known with it’s exclusive sneaker selection.
Starting by 2020 Le Koko Collective is brand’s creative agency.

| have created Sneaks Up’s Q4 Campaign idea
#BENCENORMAL. Also worked on creative + art direction
process for the photo and movie shoots. | was in responsible
campaign’s creative and strategic positioning. This includes
copywriting, art direction, content creation...

< sneaks_up

2.728 133K 88

Posts Followers Following
Sneaks Up
Clothing (Brand)
Bilgi . info@sneaksup.com
#BenceNormal
ISTANBUL
| ZMIR...more

www.sneaksup.com

Followed by ulas_demiroz, aysekocal_
and 28 others

See Translation

View Shop

Following v Message Email v

. @
. MASAZALAR

RAFFLEMA... BenceNormal MAGAZALAR B YL

Photographer Mert Terliksiz / Director Fatih Yilmaz / Represented by Le Koko Collectif



We’ve created; teaser video series for soft launch, a campaign
movie for hard launch and character video series as Q4 content.

sneaks_up

i ooy e

CNEAKS LD ENLCAKS UP CNLCAKS UP

< Posts < Posts < Posts

@ sneaks_up @ sneaks up @ sneaks up

Qriginal Aucio

51 ©

A '
®QYV F -

212.185 views ' Liked 2y mauzenu and nazaydins =

sneaks_up LI ey, 26

®QY
A B B8 O = A B B8 ©

Q

[
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Photographer Mert Terliksiz / Director Fatih Yilmaz / Represented by Le Koko Collectif

Fark hklarnim kaybetmre! herkesi memnun 2tmsan
olanax<ziz, Ve farkhhklar. ¥Bence™No ma



https://www.instagram.com/sneaks_up/
https://www.instagram.com/p/CGkxn1PhAp-/
https://www.instagram.com/p/CGnWqMYlYAZ/
https://www.instagram.com/p/CG0OLwugEk7/

¢ Lie a< :Ebru Uygun Studio

Se ¢\l Ce : Artdirection + Still-life styling

af( : 2020

Photographer Serden Selman



C Lhe ﬂ'k * UNILEVER / Dear Me Tea

Se ¢\l Ce : Artdirection + Still-life styling

3eo(‘:2020

Photographer Berkant Demirbek / Paperworks Atelier Papier / Represented by Le Koko Collectif



c Lieat: AvJESS 20

S e ¢ v\ Ce : Art direction + Still-life styling

Photographer Ozkan Onal / Represented by Le Koko Collectif



¢ Lie a¥:EKkoko coLLECTIF

S e ¢ v Ce : Artdirection + Still-life styling

Photographer Ozkan Onal / Represented by Le Koko Collectif



c Liea<: sanavizia

Kitchen and Store

S e ¢ v\ Ce : Art direction + Still-life styling

320(‘: 2019

Photographer Seren Dal / Represented by Le Koko Collectif



and what | like about
a photo iIs that iIs
unreproducible




¢ Lie ak: LeKoko Collectif / Black Friday Simulator

Posts

S e ¢ ¥\ C € : Content Creation ’ R

WC lekokocollectif

5¢Q(‘: 2020

“Tap To (Not) Shop” is a story series I’'ve created in collaboration with art director Ali Uzen
for the Black Friday communication of the agency.

s W st

1T ROEO CRLICW LE KW CCLLECTIF LT KOKD COLLECTIF

v )
SO HOW TO PLAY

G GAME QVER / 20

(AP TO JIUMP OVER [ ~ TRY AGAIN NEXT YEAR UP TO .
BLACK FRIDAY DEALS QT | OR WAIT... .
o I R R S N 60% O

LE CONGRATS! \ DA AEE oo >

TAP TO (NOT) SHOP

* , | A BLACK FRIDAY SIMULATOR |

LE KOKO COLLECTIF

View Insights
A Q vI©

Represented by Le Koko Collectif



clve A : Le Koko Collectif / Divarese Backstage

LEKOKOCOLLECTIF

S e ¢ ¥\ C € : Content creation < Posts

WC lekokocollectif

aeo(‘: 2019/18

Backstage series I’ve created during the SS 19 campaign shoot of accessories
brand Divarese. The campaign story was “Italian Way of Summer”.

View Insights
n  Q QO @

Represented by Le Koko Collectif


https://www.instagram.com/p/Bv3wKHbgiiA/
https://www.instagram.com/p/Bv4c99LgoEU/
https://www.instagram.com/p/Bv3wKHbgiiA/
https://www.instagram.com/p/Bv4c99LgoEU/

C Ll & (\"'. * Le Koko Collectif / Le Collectibles

lekokocollectif
Jc Le Koko Collectif

Serc 1 C € . Content Creation & Video Creation

aeo(‘: 2019/18

Stop-motion series I’'ve created for the agency’s gift guide communication.

Co Yool e

¥c lekokocollectif

¥c lekokocollectif
Le Koko Collectif

Le Koko Collectif

¥c lekokocollectif
Le Koko Collectif

QY il
1.250 views - Liked by laurakatharinawalter and
ozanalcin

lekokocollectif Yeni yila 1 hafta kala, heniiz
hediyelerini almamis son dakikacilar buraya toplansin.
. #averylekokogiftguide... more

24 December 2018 - See Translation

A Q O @

LA B N N NN,

Represented by Le Koko Collectif


https://www.instagram.com/explore/tags/lekokocollectibles/

P O0jecC % : Nuance People
Brand and Campaign Development, Photography & Window Display Design

Yeacr : 2018

. NuancePeople is my graduation project and | enjoyed every part of the
wkat ‘ Lo\'e au\,‘k l't % process of it! The best part was creating the campaign with people | never
met before... To see the full story you can download brand book here.

On 26th of April, we had an open photo-shoot day in Izmir University of Economics.
The aim of the project was creating a meeting point between female artists and
target of the fashion brand Nuance. The project has been ran in collaboration with
the third year cinema and digital media student Ecem Celik and various numbers of
students and academicians.

"Nuance People" is the launch campaign
of the developed brand "Nuance". The
aim is creating a highly participative life
stye brand, targets millennial

generation, stands for women in the
creative industry.

You can check out the process and results here.

s DUriNg the photoshoot, that’s
Y me with the camera.



https://issuu.com/eylulgunaydinlar/docs/nuance_2018
https://www.instagram.com/nuancepeople/

P ¢ 03 e C € : New Season, New Wardrobe for Stackmann
Campaign Development & Window Display Design

Yeac : 2018

5 It started as a student project on campaign creation and window display design and it implemented to
w‘\at ‘ LO\'Q Qu\)* rt « department store Stackmann located in Germany. | traveled to assist the project leader and the visual

merchandiser Jorn Frohlich. This has been a great experience for me in terms of working as an international.
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The digital drawing and
prototype of the window
displays.

The trip to Bustehude/Germany
for implementation.
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The Presentation


http://www.stackmann.de
https://www.jofro.com/
http://www.stackmann.de/

P c0jecC £ - FCUK V-DAY

Campaign Development & Window Display Design

Ye acr : 2018

| really enjoyed to create the campaign development process, bold graphics for

w‘\o*' ‘ LO\’ e ah\)‘k it + posters and experiencing the implementation process of the windows display.

Love. Luv. Luff.
We got sick of clichés

"Cliché is a Valentine's Day campaign, developed for
Share your non-cliché story with #fcukvday get 15% off

the Uk based fashion brand French Connection. The
aim of the campaign is taking target's attention by
highlighting the Valentine's Day cliches and linking
'‘Fcuk Fashion', the older campaign of the brand,
with the hashtag of ‘#fcukvday'.

The campaign aims to keeping it conversational with its

offering of 15% off for whose sharing their story with the
hashtag.

The implementation of the
window display design




Proneck -A/V

Brand & Product Development

Yye ac :2013/2017

The project stared as an experiment during my psychology study and lasted much longer

w‘\O't ‘ LO\' Q au\,‘k l't % than | expected. It has been great experience for me to getting know the target, branding,

product development, production, storytelling and entrepreneurship.

"Ada in Vintageland" started in 2013 as a

expression of my passion to photography
& storytelling. "Ada in Vintageland”
created as a Instagram page.
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The brand was started as a display
products, less than a two months the
T —— concept changed as handmade designs;

adainvinlageland e O
BAHG poets 3,734 "ofowors 81 'olowing

AV Trontly henderass proce ity with usiga e en® Pleasest? ¥ law

In 2016 after dozens of joined designers markets,
number of the stores that the brand sold reached eight
including: _Lunapark Shop, Cirtlakpupe, Punta Design,
Halt, Irma no42, Guzel Bir Gun, Mini Mixer. In addition

neck collars, bags, skirts, dresses and

kimonos. After a while product range

el SSEC narrowed down & the brand focused on
womenswear accessories.

e-sales kept going on via three different websites.



https://www.lunaparkshop.com/
https://www.cirtlakpupe.com/
https://www.instagram.com/puntadesign/
https://www.instagram.com/haltistanbul/
https://www.irmabutik.com/
https://www.instagram.com/no42alsancak/
https://www.instagram.com/guzelbirgundesignshop/

This is where you can find me:

www.evlulgunaydinlar.co

eylulgunaydinlar@gmail.com

@eylulgunaydinlar



http://www.eylulgunaydinlar.co
http://www.intagram.com/eylulgunaydinlar

