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‘L\'\.ls 1S how ‘Loot Like whai 4o | Ao wheo
| do ok woce

@ | make lists (movies, things underrated, overrated...
basically for everything)

® | eat fruits (| am obsessed with them)
® | make collages
® | make scrapbooks (only when | am travelling)

@ | take photos of old people, this page is for them
@oldpeopleareunderrated

® Make short movies



http://www.instagram.com/oldpeopleareunderrated

For me, It starts
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with a photo_.




¢ Lie a:YARGIC

S e ¢ ¥\ C e . Social Media Management

aeq(‘: 2019 /2020

YARGICI is a lifestyle fashion brand. Le Koko Collectif
created all of the visuals for the AW 19/20 season
communication including the campaign, look book and
social media content photos. | took a part during each.

| was in responsible of brand’s communication on social
media during FW 18/19 season. The collection was
iInspired by Japanese Zen culture so we shaped every
detail according to the story. the Creating a tone of voice
for the social media, art direction, content creation...

yargici_tr & v —
3.334 422B 42
Gonderiler  Takipgi Takip

Yargici

Merak duygusundan aldigimiz ilhamla!
#KendineYolculuk

www.yargici.com

Cevirisine Bak

Duzenle Tanitimlar iletisim
One Cikan Odaklan  Haftanin Ke... Ritlel Wabi-!

R 0 on
[+ o« &'
| ‘ O]
| 7~ ~ J
- — )

Represented by Le Koko Collectif



We’ve created post and story series for each day of the week and
named them to tell the story of the season... Like: “how to” vides, |
fashion and lifestyle tips, backstage stories etc. 4 yargici_tr &

Of course we considered and shaped each content in responding
to the marketing needs of the brands.

ey

‘#inspiredbyYargici

b
LAY

/ black /

WABI - SABI TIPS

The dramatic effect of black in the interior
design creates a magical atmosphere.

7
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Represented by Le Koko Collectif



¢ Lie a : UNILEVER/ Dear Me Tea

S e ¢ ¥\ Ce © Social Media Management

8&0(-1 2020

Dear Me is a lifestyle tea brand with a
customization option created by Le Koko Collectif.

The brand targets white-collar and focuses on
wellbeing. | was responsible of the brand launch
iIncluding strategy, art direction for the product
photoshoot, social media management of the
brand and content creation.

n  Q O @

dearmeteatr €
21 419 0]
Posts Followers  Following

Dear Me
Tea Moments. #BenimleBaslar
dearmetea.com.tr/

See Translation

Edit Profile Promotions Email

i ) ©

New Cleanse Protect Sleep IndL

Wﬂmﬂﬂ@mq
NP B

&)

Represented by Le Koko Collectif



We’ve started with the brand’s philosophy. Created series of posts and stories focuses
on the motto of the brand: STOP.STEEP.SIP - ensuring the assets reflect the identity.

This research bar stands for the questions brand’s target should ask themselves during
their tea steep like “when did you switched of your phone before it dies?”

= [ e

DEARMETEATR DEARMETEATR

< DEARMETEATR < Poste < Poctc
Posts

dearmeteatr dearmeteatr

dearmeteatr

Zeug" !
®QYV o
A Q o -
& 22

5

Share Highlight More

Represented by Le Koko Collectif


https://www.instagram.com/p/B-OmdRrFjcR/
https://www.instagram.com/p/B-g0DXslPwx/

¢ Lie ak: sanavizia

S e ¢ ¥\ C e . Social Media Management

8e aC:2018/2019

SANAYI1313 is a high-profile international brand. The place
itself has a reputation as “industrial revolution” which is
composed of a gallery of furniture, home & fashion
accessories and a restaurant occupy the ground floor
within different corners.

| was responsible of this multi-disciplinary brand’s
communication on social media. Creating a tone of voice
for the social media, art direction, content creation...

< sanayi313
I 706 91,7K 0
I Posts Followers Following

Company
sanayi313.com
Followed by serendal, altintas_umut and 73 others

Following v Message Contact v

g]%g @ % OPEN CALL

KITCHEN  ARCHITECTS SERIES #313PEOPLE BLACK

Represented by Le Koko Collectif



Il we created the visual and verbal tone of voice on social media for Sanayi313, We’ve worked very
intensely. Some examples of my work a photo taken by me for the store and cafe section of the

brand (1) and a motion that | created for a holiday announcement (2)

PAPER is the printed annual magazine of the the brand. We have created of a template for each
section. Video editing by me (3).

H!H sanayi313
' Sanayi313

"BECOMING A SOUBIST
ORCHESTRABY THERIME

20 YEARS LD MEANS WAW
GOODBYE TOMSHAPPY FAM
-
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- -

#Sanayi313Kitchen #Sanayi313 #Sanayi313Picks

\/iawr 1 cammant
View | comment
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Sanayi313
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VView 1 comment
View |1 comment
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Posts

@D - Liked by ozanalcin and 352 others

sanayi313 A Primer: Coffee! Monday Mornings at
#Sanayi313Kitchen #Sanayi313 #Sanayi313Picks
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< SANAYI313
Posts

ala sanayi313
| Sanayi313

\ Posts

% sanayi313
' Sanayi313

®QV N

— @D - Liked by ozanalcin and 352 others

Qv N sanayi313 A Primer: Coffee! Monday Mornings at
@D - Liked by ozanalcin and 352 others #Sanayi313Kitchen #Sanayi313 #Sanayi313Picks

sanayi313 A Primer: Coffee! Monday Mornings at
#Sanayi313Kitchen #Sanayi313 #Sanayi313Picks
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Represented by Le Koko Collectif







C Lhe ﬂ'k * UNILEVER / Dear Me Tea

Se ¢\l Ce : Artdirection + Still-life styling

3eo(‘:2020

Photographer Berkant Demirbek / Paperworks Atelier Papier / Represented by Le Koko Collectif



c Lieat: AvJESS 20

S e ¢ v\ Ce : Art direction + Still-life styling

Photographer Ozkan Onal / Represented by Le Koko Collectif



¢ Lie a¥:EKkoko coLLECTIF

S e ¢ v Ce : Artdirection + Still-life styling

320('3 2020

Photographer Ozkan Onal / Represented by Le Koko Collectif



c Liea<: sanavizia

Kitchen and Store

S e ¢ v\ Ce : Art direction + Still-life styling

320(‘: 2019

Photographer Seren Dal / Represented by Le Koko Collectif



and what | like about
a photo Is that iIs
unreproducible




¢ Lie ak: LeKoko Collectif / Black Friday Simulator

< LEKOKOCOLLECTIF
Posts

Serc 1 C € . Content Creation

#c lekokocollectif

5¢Q(‘: 2020

“Tap To (Not) Shop” is a story series I’'ve created in collaboration with art director Ali Uzen
for the Black Friday communication of the agency.

™ :
LE KOKO COLLECTIF LE KOKO COLLECTIF LE KOKO COLLECTIF
f HOW TO PLAY | r 3 A
OO Q0O GAME OVER /oo 6 ‘7}_
TAP TO JUMP OVER (OO N TRY AGAIN NEXT YEAR UPTO th (“) 7
BLACK FRIDAY DEALS S el LS o
[ - A ;>17¢ Y ‘.‘:.;l;;“;‘, 6 O /O O T)
AND VALENTINE DAY \

LE CONGRATS! 4

TAP TO (NOT) SHOP

; A BLACK FRIDAY SIMULATOR
e Cox 3 LE KOKO COLLECTIF

View Insights
N Q v

= P =

Represented by Le Koko Collectif



clve A : Le Koko Collectif / Divarese Backstage

< LEKOKOCOLLECTIF
Posts

Serc W\ C € . Content creation

#c lekokocollectif

aeo(‘: 2019/18

Backstage series I’ve created during the SS 19 campaign shoot of accessories
brand Divarese. The campaign story was “Italian Way of Summer”.

IR T

lekokocollectif e lekokocollectif e lekokocollectif
Le Koko Collectif Le Koko Collectif Le Koko Collectif

vc

View Insights

N Q v

Represented by Le Koko Collectif


https://www.instagram.com/p/Bv3wKHbgiiA/
https://www.instagram.com/p/Bv4c99LgoEU/
https://www.instagram.com/p/Bv3wKHbgiiA/
https://www.instagram.com/p/Bv4c99LgoEU/

C (.l & (\'k * Le Koko Collectif / Le Collectibles

lekokocollectif
Le Koko Collectif

e

Serc 1 C € . Content Creation & Video Creation

3eo(‘: 2019/18

Stop-motion series I’'ve created for the agency’s gift guide communication.

C Noof ol e

lekokocollectif lekokocollectif lekokocollectif
e Le Koko Collectif e Le Koko Collectif e Le Koko Collectif

® Qv A

1.250 views - Liked by laurakatharinawalter and
ozanalcin

lekokocollectif Yeni yila 1 hafta kala, henuz
hediyelerini almamis son dakikacilar buraya toplansin.
. #averylekokogiftguide... more

24 December 2018 - See Translation

N Q G

Represented by Le Koko Collectif


https://www.instagram.com/explore/tags/lekokocollectibles/

and what | like about
a photo Is that iIs
unreproducible




P O0jecC % : Nuance People
Brand and Campaign Development, Photography & Window Display Design

Yeacr : 2018

. NuancePeople is my graduation project and | enjoyed every part of the
wkat ‘ Lo\'e au\,‘k l't % process of it! The best part was creating the campaign with people | never
met before... To see the full story you can download brand book here.

On 26th of April, we had an open photo-shoot day in Izmir University of Economics.
The aim of the project was creating a meeting point between female artists and
target of the fashion brand Nuance. The project has been ran in collaboration with
the third year cinema and digital media student Ecem Celik and various numbers of
students and academicians.

"Nuance People" is the launch campaign
of the developed brand "Nuance". The
aim is creating a highly participative life
stye brand, targets millennial

generation, stands for women in the
creative industry.

You can check out the process and results here.

e  DUring the photoshoot, that’s
- me with the camera.



https://issuu.com/eylulgunaydinlar/docs/nuance_2018
https://www.instagram.com/nuancepeople/

P 0j)ec % : New Season, New Wardrobe for Stackmann
Campaign Development & Window Display Design

Ye ac : 2018

5 It started as a student project on campaign creation and window display design and it implemented to
w‘\at ‘ LO\'Q Ou\)* rt « department store Stackmann located in Germany. | traveled to assist the project leader and the visual

merchandiser Jorn Frohlich. This has been a great experience for me in terms of working as an international.

The digital drawing and
prototype of the window
displays.

The trip to Bustehude/Germany
for implementation.

The Presentation

Development process



http://www.stackmann.de
https://www.jofro.com/
http://www.stackmann.de/

P c0jecC £ - FCUK V-DAY

Campaign Development & Window Display Design

Ye ac : 2018

| really enjoyed to create the campaign development process, bold graphics for

w‘\O't ‘ LO\’ Q Qu\"k i't % posters and experiencing the implementation process of the windows display.

Love. Luv. Luff.
We got sick of clichés

"Cliché is a Valentine's Day campaign, developed for
Share your non-cliché story with #fcukvday get 15% off

the Uk based fashion brand French Connection. The
aim of the campaign is taking target's attention by
highlighting the Valentine's Day cliches and linking
'‘Fcuk Fashion', the older campaign of the brand,
with the hashtag of ‘#fcukvday'.

The campaign aims to keeping it conversational with its

offering of 15% off for whose sharing their story with the
hashtag.

{ >
ne sfory Wi rh o

.' - | 1 g - 3-" .= r" 2 : ’
- 7 |‘<'o I |
- '“\ 'ﬁ

The implementation of the
window display design




Proneck -A/V

Brand & Product Development

Yye ac :2013/2017

. The project stared as an experiment during my psychology study and lasted much longer
w‘\o‘t ‘ Lo\'e au\,‘k lt % than | expected. It has been great experience for me to getting know the target, branding,
product development, production, storytelling and entrepreneurship.

In 2016 after dozens of joined designers markets,
number of the stores that the brand sold reached eight
including: _Lunapark Shop, Cirtlakpupe, Punta Design,
Halt, Irma no42, Guzel Bir Gun, Mini Mixer. In addition
e-sales kept going on via three different websites.

"Ada in Vintageland" started in 2013 as a

expression of my passion to photography
& storytelling. "Ada in Vintageland”
created as a Instagram page.

O e e @)

RecitT egelancl, L Esaste g The brand was started as a display
846 posts 3,734 followers 91 following

A |V "Creatin’ hand'ma.de products with unique stories” #tieupss17 ? izmir / prOd UCtS’ |ess th an a tWO m O nth S th e
istanbul/ Bursa adainvintageland.co Concept Changed aS hand made deS|g nS;

neck collars, bags, skirts, dresses and

adainvintageland  [EETEIRIEY

86 likes

adainvintageland Back In town again!
Stoklar yenllend! #tieupciutch'lar tekrarcan
Alsancak/Meksika Sokakta. // Crtlakpupe

ne 9 kimonos. After a while product range Coros & Desin snop
’\ N\ | narrowed down & the brand focused on '
N WNNEZ womenswear accessories.

NN N\ NN \’. \\
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B,
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https://www.lunaparkshop.com/
https://www.cirtlakpupe.com/
https://www.instagram.com/puntadesign/
https://www.instagram.com/haltistanbul/
https://www.irmabutik.com/
https://www.instagram.com/no42alsancak/
https://www.instagram.com/guzelbirgundesignshop/

This is where you can find me:

www.evlulgunaydinlar.co

eylulgunaydinlar@gmail.com

@eylulgunaydinlar



http://www.eylulgunaydinlar.co
http://www.intagram.com/eylulgunaydinlar

